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NEW ATTRACTION COMING TO AQUATICA™, SEAWORLD’S WATERPARK
SAN ANTONIO (Nov. 7, 2013) – Beginning May 2014, Aquatica, SeaWorld’s Waterpark, will
introduce a 13,500 square feet aviary containing about 300 birds representing more than 50
species. The newest attraction will be one of the park’s serene offerings, giving guests the
chance to float, wade or walk among hundreds of tropical birds. Some of the birds are
considered threatened or endangered and our aviary will help in conservation efforts.
The aviary and new pools will be located on the Loggerhead Beach area of Aquatica,
creating a new “waterfront beach” for our guests to enjoy. Guest will be able to access the
aviary by floating along Loggerhead Lane river, walking through Loggerhead Beach or wading in
a new pool with a grotto-style waterfall. Guests will have the opportunity to hand feed birds as
SeaWorld aviculturists and educators will be on hand to teach guests about these amazing
animals. When Aquatica waterpark closes for the season, SeaWorld guests will be able to access
the aviary.
Aquatica San Antonio is a waterpark only SeaWorld could create, blending up-close
animal experiences with thrilling rides and family entertainment. The park offers experiences
from the serene, like 42,000 square feet of white sandy beaches, to the extreme, including a
“zero-gravity” wall on Walhalla Wave. For more details, visit SeaWorld.com.
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About SeaWorld
SeaWorld Parks & Entertainment inspires millions, through the power of entertainment, to celebrate,
connect with and care for the natural world. The Company has been creating innovative entertainment
experiences that blend imagination with nature for more than 50 years and is best known for its 11 U.S.
theme parks, attractions that hosted more than 24 million guests in 2012 and include the beloved
SeaWorld®, Busch Gardens® and Sesame Place® brands. The parks offer guests a variety of up-close
experiences, from animal encounters that invite exploration and appreciation of the natural world, to
thrilling rides and spectacular shows. In 2011 SeaWorld Parks & Entertainment began expanding its
popular brands into media and entertainment platforms to connect people to nature and animals
through movies, television, and digital media; plus began developing new lines of licensed consumer
products.
SeaWorld Parks & Entertainment employs more than 21,000 people nationwide.
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