MEDIA CONTACT: sanantonio@seaworld.com

For Immediate Release

SEAWORLD® SAN ANTONIO ENCOURAGES EARLY LEARNING
WITH A FREE “PRESCHOOL PASS”
“Preschool Pass” includes unlimited admission for kids ages 3 to 5 living in Texas
SAN ANTONIO, TX (Feb. 11, 2014) – To celebrate all the fun it has to offer its
youngest guests, SeaWorld® San Antonio is offering a FREE Preschool Pass for children ages
3 to 5 living in Texas.
The Preschool Pass allows unlimited admission to SeaWorld San Antonio now
through December 31, 2014. The Pass also includes the “Just for Kids!” concert series in
April.

Parents

can

register

their

little

ones

for

a

Preschool

Pass

at

SeaWorldParks.com/Preschool through May 31. Parents can upgrade the Preschool Pass to
include Aquatica, SeaWorld’s Waterpark™ for $35.
“We are proud to offer a free Preschool Pass,” said Dan Decker, SeaWorld & Aquatica
Park President. “For young children to see and get close to fascinating marine mammals is
not only creating a lasting memory, but it’s jumpstarting their path to learning about marine
life.”
The parks also host a large animal database online at SeaWorld.org that features
more than 4,000 pages of zoological, ecological and conservation-minded material, including
species reference sources and environmentally-focused family activities.

About SeaWorld
SeaWorld Parks & Entertainment inspires millions, through the power of entertainment, to
celebrate, connect with and care for the natural world. The Company has been creating
innovative entertainment experiences that blend imagination with nature for more than 50
years and is best known for its 11 U.S. theme parks, attractions that hosted more than 24
million guests in 2012 and include the beloved SeaWorld ®, Busch Gardens® and Sesame
Place® brands. The parks offer guests a variety of up-close experiences, from animal
encounters that invite exploration and appreciation of the natural world, to thrilling rides
and spectacular shows. In 2011 SeaWorld Parks & Entertainment began expanding its
popular brands into media and entertainment platforms to connect people to nature and
animals through movies, television, and digital media; plus began developing new lines of
licensed consumer products.
SeaWorld Parks & Entertainment employs more than 21,000 people nationwide.
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